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DOCTORS FIGHT DISEASE.
LAWYERS FIGHT INJUSTICE.
WE FIGHT UGLY.
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We help our clients achieve their most
ambitious growth goals through digital
marketing that works.

Founded in a small apartment in December 2004, we’ve grown to a team of
passionate strategists, designers, developers and support staff because of some
pretty common sense principles:

* Anunquenchable thirst and curiosity to learn.

A constant intellectual and creative urgency to make what we do of greater

value to our clients.

A willingness to take on fears and take actions that allow us to grow.

e Anunwavering trust and respect for our clients and each other.

The reality that we are our only real competition.
Collectively, we offer decades of experience in marketing strategy, design, public

relations and digital expertise, and are confident that we can provide a strong

partnership that helps you grow the visibility and reputation of our clients.
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Our knowledge goes deep.

Every new client starts with qualitative and
quantitative research, combined with years
of experience in a limited number of
industries. We prefer depth of knowledge

over breadth - that's true expertise.

What makes us different?

7

We're built for speed.

From streamlined project management to
efficient client meetings, we're designed
to help you outpace your competition
without outspending them. We work at the

speed of your business.

000
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You're not just a client.

Let's face it - relationships drive business.
The more meaningful the relationship
between agency and client, the more

impactful the work. When you become a

client, you become a friend.

“We needed our internal stakeholders to focus and articulate what they wanted on the site in
terms of functionality. Imagine has the expertise to turn that into creative genius. They find out

what their client is looking for and turns around to deliver it. Inagine doesn’t make promises
that they can't keep.”

- Paul McKellips, Chief Communication Officer, The Independence Fund
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Below is our approach in creating impactful marketing. Refined
over time, this ongoing process allows us to give our clients the
best of our expertise, perspective and creativity.

From campaigns to websites, everything we We start with competitive research,

create is designed to be tracked so we can stakeholder interviews and our brand

tell what moves the needle. Through assessment questionnaire/report. With

weekly or monthly meetings, we report these, we all gain a complete view

and further strategize with our clients of current positioning and what

to quickly adjust our strategy. their brand truly means to its

businesses and citizens.
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Then the real fun begins. Our &
creative services include brand

Loaded with insights, we then

work collaboratively to build their

identity, email, social, search marketing strategy with scrappy

marketing, print collateral, tactics and strategies that can be

infographics and presentations - all tested, tweaked, and re-deployed

tied to specific and measurable without months of navel-gazing.

results.
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We provide one agency to handle your entire marketing program
from research to integrated support and implementation.

Research Creative Digital Marketing Growth Hacking
Surveys Branding Web Design + Development Analytics/Heatmapping
Focus Groups Collateral SEO/PPC/Digital Advertising Competitive Analysis
Marketing Audits Ad Design Social Media, Email Digital Transformation

Strategy Content Marketing Media

Brand Strategy Social/Website Copy Video Production
Marketing Strategy Press Releases/Blogs Animation
Go-To-Market Plans Brand Messaging Media Buying

Did you know?

We've been developing websites in the WordPress platform for over thirteen vears -
building e-commerce, user communities, knowledgebases and more!
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“Tap Into the Taste of Prince William"

Visit Prince William County, Virginia (Social Media Campaign,

Collateral, Brand Strategy) YLy s , -, H‘“ ‘.'. s

Among the years of partnership between Imagine and the Prince William
County Office of Tourism, some of our best work was the creation of the
“Steins, Vines and Moonshine Trail”, an effort to place Prince William as a

major destination for lovers of beer, wine and spirits.

We worked with Prince William County's Office of Tourism to develop the
name, brand, collateral and destination marketing campaign to tie in the

agribusinesses throughout the county.

“Imagine immediately understood our vision. Their
expertise in campaign strategy, design and
messaging is allowing us to build a cohesive brand
around the breweries, wineries and distilleries in

Prince William, putting our region on the map as a
tasting room destination.”

- Ann Marie Mabher,
Director of Tourism for Visit Prince William, Virginia
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“Something Completely Different”

Sinistral Brewing Company

In the midst of the Virginia craft beer boom, local couple Blane and Stacey
Perry wanted to pursue a craft brewery themselves. The first thing they
requested from us was simply put, but a challenge to pull off. They asked for
“something completely different”.

The local brewery scene had grown homogenous, with every ware- o
house-space brewery offering trivia nights and sticky tables. In an effort to
set Sinistral apart, we re-thought everything from turning their outdoor space

to an intimate concert venue, to more aggressive social media and high-

er-end photography.

As Sinistral turns three years old, the Virginia craft beer wave has = oy
crashed and an increasing number of breweries are shutting their
doors. But with more to offer than beer and a large, loyal following,
Sinistral is thriving, perhaps by just doing something completely
different.



https://sinistralbrewingcompany.com/
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Good Work Sells Itself N2

Loveless Porter Architects (Branding, Web Development, Digital ((%Q{O T[I [[IN[".IER 6}}!‘)

Marketing, Collateral) ‘E]HIE ‘F@@@]H]ES‘E %
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Challenge: Founded in 1975, Loveless Porter built a strong reputation
in Prince William County. But a change in principal ownership and

heightened regional competition demanded more aggressive marketing.

Solution: Beginning with internal/external audits and a website
re-design, we renewed the Loveless Porter brand. The brand'’s design
assets are minimal, intended to provide a backdrop for the firm's work.

(%{9\99

For the past four years, we've managed Loveless Porter’s entire

marketing campaign, from social media to newsletters to community

involvement strategy and more.

The team at Imagine are highly recommended. As an
architectural firm, we needed a fresh website that included
creativity and ease of use. Imagine succeeded in meeting our
expectations! | would recommend his team for any advertising
and marketing services as well.

Sean Porter, Principal
Loveless Porter Architects



https://lovelessporterarchitects.com
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{ll CONGRESSIONAL

FEDERAL CREDIT UNION

Insight Develops A Better User Experience
Congressional Federal Credit Union

Details Sign Off

Challenge: To better serve their members, Congressional Federal Credit Union

Account: | **S:01

pursued the development of a companion mobile app. Unsure about how the

Date: Thursday, May 22, 2014 X

user experience should best be presented, they contacted us for a strategy.
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Solution: We agreed that the best course of action is to determine how members Status | Complete

currently use the CFCU website on their mobile devices. This data will help us in

prioritizing areas of interest, offering links to frequently visited areas, and
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increasing simplification to an audience that wants to spend very little time

banking on their devices. We used a combination of Crazy Egg heatmapping and

Google Analytics to determine the content and structural layout.

We then designed the UX assets for development, and worked with CFCU to

complete the design of the mobile banking app.
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